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Interactive Packaging Design of Yunnan Baiyao Capsules

XU Li, WANG Xin-yi, ZHU Nan-feng, XU Chang-yan, LIANG Jing, LI Da-gang

(Nanjing Forestry University, Nanjing 210037, China)

ABSTRACT: The work aims to improve the transmission of effective information and use safety of Yunnan Baiyao cap-
sule products, so as to provide new ideas and methods for the research on traditional drug packaging design in China.
Questionnaires, eye movement experiments and behavioral experiments were applied to analyze and evaluate the existing
packaging design of Yunnan Baiyao capsule, and the targeted improvement was carried out. Eye movement hotspots charts
showed that the front and reverse information of the outer packaging could not be effectively conveyed. Questionnaire
analysis showed that, the attention frequency of the information such as drug specifications, dosage and taboos of the
outer packaging was seriously unequal to the importance of information. Behavioral experiments indicated that the insur-
ance was not easy to obtain. The regression equation between consumer purchase possibility and fixation numbers of eye
movement index was obtained: Y=3.057+0.018Xi, which is applied to improve the design of Yunnan Baiyao capsules.
White and green are used as the main colors, and the effective color partition of the reverse information is presented to
realize the effective transmission of information. The snap-on structure of the inner packaging to the outer packaging is
used to prevent accidental ingestion by children.
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Fig.3 Importance scoring chart of outer
packaging information

Fig.2 Frequency scoring chart of outer
packaging information
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Fig.5 Comparison of frequency and importance of reverse information
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Fig.6 Comparisons of frequency and importance of
information on the other four sides

Fig.7 Information feedback of behavior scoring
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Fig.9 Data on information feedback of behavioral

experiments
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Fig.10 Scoring data for outer packaging of
Yunnan Baiyao capsules
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Fig.11 Improved front outer packaging of Yunnan
Baiyao capsules
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Fig.12 Improved reverse outer packaging of
Yunnan Baiyao capsules
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