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Analysis of Souvenirs Design for Taiwan Aboriginal
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Abstract: According to current situation of Chinese souvenirs industry, taking the successful experience of souvenirs
creation and promotion for Taiwan aboriginal, it put forward to construct and develop the road of souvenirs industry
development with local characteristics, must integrate tourism resources, to establish brand awareness, correct guide the
tourism consumption, laying a good foundation for the development of our country tourism souvenirs business and
cultural& creative industry.
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Fig.1 Aboriginal souvenirs
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Fig.2 Aboriginal handicraft accessories
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Fig.3 Aboriginal style accessories
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Fig.4 Aboriginal style wooden souvenirs
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Fig.5 Aboriginal culture park
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