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Innovation Design of Tang Culture Tourism in Shaanxi Based on QFD and TRIZ

YANG Jing
( Xianyang Normal University, Xianyang 712000, China)

ABSTRACT: Considering the deficiency of innovation design of Tang culture souvenirs in Shaanxi, it proposes innova-
tion design theoretical model for Tang culture souvenirs integrated by QFD and TRIZ. It analyzes tourist demand by using
QFD quality house, converts it into manufacturing technology requirement of Tang culture souvenirs, then applies rele-
vant universal engineering parameter of TRIZ innovation theory to describe the demand of tourists and the technical con-
flict between souvenirs technology. Through applying conflict matrix and invention principle, it proposes the solution
about safety, interest, practicability and portability of souvenirs, deduces and embodies the invention principle, and then
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completes innovation design of souvenirs.

KEY WORDS: QFD; TRIZ; Tang culture; tourist souvenirs; design

ULAERe, BVE K & R R SCAR R =, S A
ST WO R KU R R R . KFEPE T R X, &
I T S AR T S SCAR R AR &R SR, S5
SCAR R WAV 1) 24 AT S A A, B AR DT s SC bR
TR 28 & S B D I =, NRETE L N AN R H 25
R 2 o TR o S T B BT R SO R R A
AFT TR, ASCH QFD Al TRIZ 44T RE
SCA TR 28 & S B BT IE o LA 7 R M s
YIA, Wi R, JfizH QFD Jiih 2 iy ik K
FERHAE A M il e 20 A& i I H AR T 3R o 38 472 e i
20 A AN TR AR 8] 5 7 S v o€, i 58 B K 5 ok
B SR, FeJ5ia M TRIZ BREH 39 4 TRARZSE
1 40 2% 2 WA JE B RN g DB R o g€, SRR v S

Wi B EY: 2017-04-07
HEEWMHE: B a#42H#F A4 A (20153069 )

MR ir 42 2 bt B BT BT o

1 EF QFD 1 TRIZ FEXLIREFL &M
BIFETIR T

QFD J&—Fh Ui /2 1 5 B 0 Bt H A i o i
DifeIrEe, M QFD iR, nlKHiFE TR
A7 S M B A i TR 22 A P Tl R R R R P 4R
1M, QFD BEHAE A 1 42 1 B SR 2 fifH 47, 2R RE
fife e A A, R AR AT DGR RT T R AR
TRIZ 5 REGRIHT T H., 144 RE AR D anfar f5 f4
M, TRIZ RHF & sha M0 . Ay B . & W
JECHE A B S AL T — ZR A figp ke ) LAY B8 TR L B

EE® N B#H (1974— ), X, BREA, MEt, RMIFRFREHIF, TEHLH A T kEH,



204 f % T 2017 4£ 7 J
SN, AT AR TG ph g, SeEl& AR T, f@k%}g
R QFD 5 TRIZ M CiLikiF e e ppiiitn IR O I
WS IRE L B OFD iR, Mg HRY |k O
ARG 2848 B R Bk 2 Iy eI, RO Sk Do ] SOSSRSESE 5
e 20 28 i A BB A 7 TE RE I, FEAR R 7 i 1Y 22 5% g%ﬁi%ﬁ %? F‘:‘*xﬂcma”; LHEWE/RRH ;
i) 2L i RS R 1 LA 0 | ~ Z
P TRIZ Jr i 3k 4 [ i fige e A 4 ﬁﬁﬁgﬂqn% %@%ﬂ *Ekgfiwﬁiﬁ%;%Apgg
P, RN U SR 42 A& m i BB e 58, B é‘gﬁ%g % EE% G a‘jll N % E % %{ = '
NUEN N i < =N AN s )Ty 2
F QFD I TRIZ My scik e et me  [benion (1 00| B b T |
B UL 1 TR (75 (3]0 1(3]0]3|5]3]3]1
SCHM 6| 3 (3533 [3[5[1[3]|5]3
| wimms | | gotesoia | W | RTE (5 |3 (3] 1[3|0[1[5]0]0]3]3
= s [EHFE[s[0fo[s[so[3]0[1[3][3]s
| e % 1 5K 43 | | Fﬁi{kﬁfiﬁ"?ﬂﬁ\'}ll A4 5301111 lolol1]1
' 3 IR 3(300]5]5(3]3(3|5]5]3]3
QFDRIN | MWEQFDE#E | k FREE 2 | o T T o o o
————————————————————————————— YL 1|1 |3[0|3]|1[0]1]0]|3]1
TRIZBIH | W &M BB W | T%:%ﬁ%g?ﬁf}* 100 |69 | 78 | 86 | 57|52 91|62 | 71|97 | 81

| 39 TRIZTE S}
| TRIzimE

A% ‘@ L

| EsTRIZF ERERE | | s |
[ I

T
| TRIZE4O KW |

T
| smma@EmsmEm |

| B S i it £ |

1 ﬁ%Q@%ﬁPmm%x%mﬁ@umm%&#ﬁ
N Rl
Fig.1 The theoretical model of the innovation design of Tang
cultural tourism souvenirs based on QFD and TRIZ
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Fig.2 The quality house of Tang cultural tourism souvenirs
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Fig.3 Pipa chopsticks and spoon
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Fig.4 Bao Xiang handbag
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Fig.5 The bottle opener of Tang beautiful woman
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Fig.6 The stamp of Big Goose Pagoda
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Fig.7 The USB of Big Goose Pagoda
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