%5384 201 fu % TR
2017 4F 10 H PACKAGING ENGINEERING 109

IS AR B 7 S B X A AL

RET
(IR K=, JR M 215009 )

HWE. Bt BT SRS EENS S5 X, Fik AFSTELHAERELHRE, Ak
HRFTHMER AT R, SN EREE LN T LRASMEBNEHEGNERZ, REEL =T
B0 Bl @y B R ALH], AR S Tam AT e e X, & 5N tadREKEHFT L
AR R, LT AR AREBRANGR . KRR IR . KUK Z Ak 3APARE X,

XER: % 5 B BAK
hESERE: B24 XEERIRFG: A

XE4S: 1001-3563(2017)20-0109-03

Symbolic Meaning Generation Mechanism of the Advertising Visual M etaphor

LIANG Jian-fei
(Suzhou University of Science and Technology, Suzhou 215009, China)

ABSTRACT: It aims to analyze the symbolic meaning generation mechanism and compound mode of the advertising
visual metaphor. Based on the theory of symbolic significance, through the theory of symbolic value, it analyzes the rela-
tionship between the advertising visual metaphor and the symbols on paradigm, puts forward the mechanism of the same

direction substitution of meaning and visual metaphor symbol combination modes. Advertising visual metaphor is brought
by the relations between symbols on paradigm. Symbol combination modes are divided into ontology integrating into
metaphor, metaphor integrating into ontology, ontology and metaphor integrating each other in three ways.
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Fig.1 Weight reducing tea advertisement
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