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Analysis of Product Design in the Age of Experience Economy
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ABSTRACT: It aims to explore the main direction of product design in the era of experience economy. With the back-
ground of experience economy, it sums up the product design requirements and combined with the specific reality, dis-
cusses the tourism product design, the design of children's products, intelligent product design, product design, to explore
the development direction in the experience economy era and method. The product design is based on experience econo-
my, both with functional and aesthetic features, and contains the whole process of feeling, which can bring consumers a

good emotional experience, thus to gain more recognition, win the broader market.
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