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Product Service Design for Empty-nest Youth

DU Yu-han, GONG Miao-sen
(Jiangnan University, Wuxi 214000, China)

ABSTRACT: The paper aims to analyze the demand of empty-nest youth in a specific information environment and re-
search the tendency and prospect of intellectual product service design for empty-nest youth. Based on discussing the
causes for generation of empty-nest youth, their characteristics of life, their needs in sports and fitness, privacy, social
desire, the pursuit of high quality of life and diversification of leisure and entertainment were analyzed. Referred to rele-
vant cases, the trend of product service design for them was determined to be lightweight, multifunctional, public, per-
sonalized and using platform approaches. Combining with elements and methods of service design and targeting the spe-
cific needs and trends of empty-nest youth, this paper proposes strategies for product service design for empty-nest youth,
which are scene reconstruction, contact point integration, user collaborative sharing and value-added service. Starting
from the empty-nest youth, this paper explores the intervention methods and application process of product service design
for a specific population under the background of mobile Internet, and provides valuable practical reference and theoreti-
cal basis for coping with the social problems and business opportunities of specific groups of people.
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Fig.1 Categories of product service system design
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Fig.3 Single small household appliances
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Fig.4 Product service design strategy for empty-nest youth
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Fig.5 Introduction of service process about self-service mini KTV box
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