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On the Formation and Improvement of Series Packaging Design
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Abstract: Through analyzing the role transformation of packaging design in enterprise brand strategy, it discussed the
inevitable factors of packaging design series. After discussing the designing and approaches in the series packaging, it

illustrated that the contradiction between the common requirement and the individual need encountered during the series

was the drive for the development.
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Fig.1 L'oreal Paris brand series products packaging
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Fig.2 NIKE brand series products packaging
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Fig.3 Series melon seeds packaging
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Fig.4 Strong brand cc series jelly packaging
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Fig.5 Burberry perfume packaging
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Fig.6 Food packaging
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