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Study on Strategy from Changzhou Anime Brands to Toy Extensions

GAO Zhu'*, QIN Jia', SHI Li', WANG Huan®

(1. Changzhou Institute of Technology, Changzhou 213002, China; 2. Xi'an University of Technology, Xi'an 710048)
Abstract: Based on the basic concepts, inheritance and extension assessment theory of anime brand extension, it
explored the extension significance of applying the successful images of anime brands to newly—entered toys which won
the advantage of the original brands when first entering the market, then put forward three strategies of Changzhou anime
brands to toy extensions, i.e. to construct a toy—developing mechanism under the context of extension assessment, to
develop an extension methodology driven by perceptual consumption ideas and to innovate the extension form under the
circumstance of a multi—dimensional transfer so as to provide a theoretical guide for innovating Changzhou anime brands
and toys brands.

Key words: anime brands; toys; inheritance; extension assessment; extension strategy

B, BEMUE—KIMEE B R8T
F L UIBERREESNEBNINE, —BEBLK, S
INTTEWAN —EERZIn B0, TS5 240
EFRIAe, £ TR E "6, £
EmEHIZEF] BRI ARG, R 1R R EEMHRER
HOPINERSSH—/ NSO, BRI REIRHE
RN EREEER. HA 21 LI, BINUD
EIERNEIMCZRHLIAR , MX TS
B, QBT RNV, I0S EEET W ESR, 7t
BHEMER) (FTRELMIC) SSEEEIRE!
ERERNEND2F, (/R 5 =B F—0M "1
(7,52 T ROFRPREENES, TEHIE
—no)EmE, BOEREEHEL T — it 2

Wi B
E&WH:
EE R :

2010-12-02

TLABHE T =S

PR, XIS EINT) 2 eohR ™ i Pay—INE &/
W—=—3nBWHEHR 5 HOVHE,

"SRE, FRBIEROETT . BINTZE.M
BUS R RIRE, s AR S 85, A
PR, Bo)EX , B EE REENIR)E™
WSIRER BB K5 SRS ER UL “BRaD
IR BB EBRHR , SEE LI E)Er™
WHER (B R St B AR RT3 SR
WEF W RESHMAZ DD W BRI P,
KREETR—BmEEN, s)ER BRIT AL IR
Mz, BIL, WHRXRKFESINERDZEMNER
FVERBNAEH SN — AN EIRGRNBER
5, AR E S BRI , K= S NI B

Prfqh SRl2E R4 H % B (09S)D840002 )
iR (1965-), 5 L/&J\ T H N T2 BRI , 5T 7 10 7 b s B RS 7 bbb ez U Tl B Ak



% TH PACKAGING ENGINEERING Vol. 32 No.12 2011. 06

84 m

BERENESHHE BN EMNDE I BEXY
B2 A EBINSIBIRICIESR N,

| FhEmhEOTtE T BINERMER

2B AT BN TBREENINBIE) =R
EscATIma AmzovInEr o, BHitE ek
WhZREBREERENBNZTF. BRESE
M EENTRNEREER, B 2ViB2ER
BT ERENATESHNIE "R, DEREN
YIBNAFI DAY, M, s)ERBETBHAS
BEREBIN, B —IEIRD0 , [TBeES I, B
BRAZ2 TR,
1.1 BB X

2SO ELBERIE 1, EFNE

B L) EFH'I
L I L b S 1
- I |

P L 2l ol ) B L ) S e A 7Y

Fig.1 Extension model of anime brands to toy
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Fig.2 Transformers toys
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Fig. 3 Model of affect transfer
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