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Analysis of Heartwarming Experience in Product Design

XU Shi—hu, SHAO Cai—ping

(Chonggqing University, Chongging 400044, China)

Abstract: Taking the warmth in the human heart and life experience as a starting point, it analyzed design elements of
vision, sense of touch and psychology such as color, texture and "people—oriented" in product. Combined with the design
example, it discussed the application value of warm feeling in product design. On this basis, it put forward “Family” was
the port of heart and soul, where people could find the warmth of their own world in this warm environment. Then it is

very important to define product design goal and direction with “home” and to use product while feeling the warmth of

"home".
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Fig.3 Relations between designer, product and user
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