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Application of "Red China" Elements in Modern Commodity Packaging De—
sign

YANG Dong

(Henan University of Economics and Law, Zhengzhou 450011, China)

Abstract: By analysis of the color meaning and cultural connotations of "red China", combined with a few typical
examples, it discussed "red China" this traditional colour element in the application of packaging designs of modern
commodities embodied in the visual psychology effects, sensory psychological effects, emotional appeals and nation
complex issues. Based on this, through demonstrating the relationship between color and effects in packaging design, and
then analyzed the irreplaceable role of convey function of "red China" in the process of commodity packaging design,
which deeply influenced the commodity packaging design. It discussed the application and development of traditional
color culture in the modern commodity packaging design.
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Fig.2 "Zhonghua" cigarettes packaging
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Fig.3 Mid-Autumn moon cake packaging
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Fig.4 "Olympic" red ceramic packaging
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