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Application of Passive Emotion in Public Service Advertisement Design

YANG Shuai, XIONG Xing—fu

(Nanchang University, Nanchang 330029, China)

Abstract: According to theoretically and practically analysis of application of emotion experience in graphic design, it
analyzed the sources, trends and development of the emotional design, discussed the application status of emotional
design and negative emotional experience. By case study on specific negative emotion, it have a new and full
understanding of the effect of passive emotion from the predecessor’ research experience and design means on design.
And it will bring the specific meaning on the emotional exchange, which will make the negative emotion more theoretical
in the practical application.
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