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Research on Chinese Modern Packaging Design

ZHU Hui—juan

(Zhongyuan University of Technology, Zhengzhou 450007, China)

Abstract: Based on the content and functionality of product packaging, it analyzed how to create a good product
packaging from seven aspects: the principle of unified content and form, the principle of green, the principle of
appropriate packaging, the principle of national and regional characteristics, the principle of cultural connotation, the
principle of excellence and the principle of human nature poetry. In the times of reason, it is an urgent task for Chinese
designers to create a good product packaging.
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Fig.1 Art master professional graphics tablet packaging design of

Hanwang
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Fig.2 Dove chocolate packaging design
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Fig.3 Soymamelle milk packaging design
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Fig.4 Wuliang rice dumpling packaging design
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Fig.5 Moon cake packaging design
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Fig.6 Minority characteristics packaging design
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Fig.7 Tea packaging design
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Fig.8 Hongxing Erguotou Blue and White porcelain wine

packaging design

KE—REH T PENSHEBMR. BERAR
WNEBIBKMIET B S IREEUBTRR: XK
FRRER, BPENEF X =SBBX IS &
—iE, RN BRTUAEEEED G _IRKLION, 21
ENTMER T E2R8 TR 2 8FI 25
REBPERF TR EENESEEE,
2.6 BIEFEEKIBHRN

BRITER LK, BREE T AN
(R348, B, IRPR(EE- ABE) BXA
Bo BREB(RIESHE) 88, FKt- - BRIR &
EFRBEZE, SIBANRE M. ZTTREIKER
K, BUREK, IZRBESOHMS. I BEBE
AR, MRENRITRTEKD“DFLEZD"
“BIMAB R LT oEEABRREETE . =
RBEPEBEBNRN, MEISHED), HEZFR

B“NES,<FHRE”, K9,
lll T L
“\I Fr.a-

19 S ) T A a7 24 AN ] B
Fig.9 Eastern and western pithy packaging design
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Fig.10  Walking present box packaging design
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