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Application of Emotional Expression in the of Household Electrical Appli-

ances Design

ZENG Zhi-lin

(South China Agricultural University, Guangzhou 510642, China)

Abstract: The relationship between the product appearance characteristics of the household electrical appliances and the
user perception activities were analyzed by applying existed knowledge of the psychology and the aesthetics, and
discussed some factors about the emotional expression of product design. By analyzing the current situation of
appearance design about domestic household electrical appliances, their human emotional expression must be emphasized

in the product design process. From the life forms of product shape design, influence of cultural context on a user’s
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expectations, interactive experience of the people and product, and so on, it put some design scheme and ideas.
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Fig.1 Cognitive process of the user for the product appearance
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Fig.2 Appearance design of Midea air—condition
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Fig.3 Appearance design of Galanz light—wave furnace
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Fig.4 Guangdong paper—cut applied to the product appearance

design
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Fig.5 Using temperature materials and sensing technology to

change product appearance
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