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Application of Creative Graphic in the Cosmetic Packaging Design

WU Pei—sen, FU Hong—xia

(Chengdu Textile College, Chengdu 611731, China)

Abstract: From the application of creative graphics in the cosmetic packaging design, it analyzed the origin,
composition rule and performance style of creative graphic.It discussed the functional characteristics of creative graphic
with transferring the commodity information, enhancing the brand image, promoting the sales objective in modern
packaging design.On the basis of this, it proposed using logo or logo auxiliary graph to strengthen the brand image,
applying the realistic graphics directly to display packaging product image, as well as the application of related graph and

abstract graph to embody the characteristics of packaging products, to obtain the perfect use of creative graphic in the

cosmetic packaging design.
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Fig.4 Lenovo one advertising
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