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On the Local Culture Recognition of the Miao Wine Packaging Design

HUANG Li-ya

(Sichuan Institute College, Zigong 643000, China)

Abstract: It analyzed the characteristics of the local culture Hmong batik as packaging design, discussed the
competitiveness of batik as an identifying symbol of the local culture in the Miao wine packaging design, thus further
analyzed the value of the distinctiveness of the local culture of the Miao wine culture value, and the diversity of the Miao
wine culture display.It proposed the packaging design with elements of local culture, their awareness and identify more

strongly conducive to functional information and cultural information transfer products, to realize the feasibility of
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commodity value and use value.
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Fig. 1 Miao wine packaging design
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