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The Emotional Modeling of Products Design

ZHANG Fan
(Beijing Technology and Business University, Beijing 100037, China)

ABSTRACT: Objective It analyzed the characteristics and significance of emotional products, which was on the
background of modern people’ s life quality and spiritual life demand. Methods Combined with specific design practices,
it explored the principles and methods of emotional design systematically, and revealed the inevitability of products’
emotional demands. Conclusion It dialyzed the essence of emotional products and elaborated its important application
value , which could bring the enlightenment of emotional product design.
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