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Cultural Perspective of Intangible Cultural Heritage Protection of Tianjin
Innovation

ZHANG Jie, ZHONG Lei
(Tianjin University of Technology, Tianjin 300191, China)

ABSTRACT: Objective To study the application way of protecting innovation in Tianjin culture from the perspective of
the intangible cultural heritage and the product design. Methods Study of Tianjin six hundred years of historical and
cultural analysis method, through the concrete analysis of local culture and the derivative of the intangible cultural heritage
and the specific product design combined with carrying out innovation protection thinking, study of cultural product design
form and regional culture protection way endemic to this area. Conclusion Through the analysis of the regional intangible
culture, derived from the product innovation design new resources, full background product design innovation, the concept
of extended product, strengthening the design region label, there gional characteristics and cultural heritage protection.
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Fig.3 Rococo company sign
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Fig.4 Alessi design "Mr.Qing"
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