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Simple Design of Product Packaging in the Concept of Low Carbon Life
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ABSTRACT: It analyzes the simple design of product packaging in the concept of low carbon life to explore the low
carbon and sustainable road of product packaging.Based on the simple appearance, clever packaging structures,
eco—environmental packaging materials, simple packaging visual image and zero waste packaging concept with specific
cases, it explores the simplified methods of product packaging. It puts forward the necessity and practical significance of

simplified design for product packaging, which will afford a theoretical and practical guidance for the design of low carbon

and sustainable development of product packaging.
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Fig.1 The mineral water bottle design of Smartwater
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Fig.2 Product packaging of MI phone
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