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Interactive Design of Muti—emotion, Action and Product Form

oU Jing, ZHAO Jiang—hong
(Hunan University, Changsha 410082, China)

ABSTRACT: It aims to obtain the interactive products design of innovative, personalized, natural and harmonious design
concept with the multidimensional emotion, action and product form interaction. The different levels of multidimensional
emotion are extracted according to Russell’ s circumplex model of emotion, the action dimensions model is proposed
according "Action—Effect" model of Laban and movement grammar of Cagan. The basic types of product interaction actions
are defined. Through the analysis of cases, it summarizes the corresponding rules among basic action elements, forms of

products, and technology in different emotional levels. The rules are applied to the practice and achieved good design works.
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Fig.3 Physical interactive relationship of sensors and actions
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