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The Demand for Moving Line in the Commercial Space Environment

LI Ji—chun, YIN Shan
(Hubei University of Technology, Wuhan 430000, China)

ABSTRACT: It aims to understand the role and importance of moving lines for commercial space, and strengthen the rela-
tionship between the moving line of commercial space and vision, in order to enhance the experience of feeling and profit-
able of the commercial space.Based on the analysis of existing problems of commercial space like moving line confusion,
less identifiable, and the lack of features and themes, combined with the needs of psychological, spatial cognition, behavior,
and workplace experience in the commercial space, the design requirements of commercial space environment moving lines
are analyzed. To the modern commercial space, the clear direction to guide and space imagery is the basis of commercial ac-
tivity and development to occur.The moving line as the main carrier of the cognitive and behavioral expresses the main pro-
cess of cognitive behavioral, reflecting the interaction with the object space.Therefore, the moving line in commercial space
should be a requirement to meet the consumer groups, to give consumers a pleasant experience system.
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Fig.1 A large commercial space design
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