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Relationship Model between Cigarette Packaging Structure and Kansei Image
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ABSTRACT: It aims to research the relationship between cigarette packaging structure and kansei image, which can help
designer to grasp the major factors when designing. It investigates consumer with semantic differential method and mul-
tiple linear regression analysis which is used to establish a model of packaging structure and kansei image. The experi-
ment approves that the model is consonants with actual by comparing. It can be used to guide designer to grasp the major
perception factors.
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Tab.1 Rating of sample's perceptual image
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Tab.2 Perceptual image score table of cigarette packaging structure
FEA TS5 1 2 3 4 5 6 7 8 9 10
B -AL 5 0.51 1.69 0.89 -0.1 -0.06 1.67 1.53 1.47 1.88 2.1
fiE g - 1.41 1.18 0.75 1.65 0.92 1.63 1.16 1.18 1.51 0.59
S FH-1E M 1.29 0.25 0.49 1.82 0.65 1.47 0.82 0.57 0.63 -0.04
FEA TS5 11 12 13 14 15 16 17 18 19 20
BG4 1.57 1.9 1.27 1.19 0.85 1.58 0.62 1.75 1.17 1.4
B - B 3 1.84 1.46 0.06 1.23 0.52 0.29 0.92 1 0.38 0.62
S FH-1E M 0.47 1.13 -0.06 1.1 0.52 0.4 1.02 0.87 0.42 0.85
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Tab.3 Structure design factors of cigarette packaging
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Tab.4 Coding examples of cigarette packaging structure's
design factors
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Tab.5 Part parameters of regression analysis models of packaging structure and kansei image

M RN BT R EVEEY ' Adjusted R’ Sig. F1{& DW{E VIF Tolerance
B BE 2.316 0.000
. Eibrediisen -0.553 0.004 1.022 0.979
Hrai— e
th2 B35 -0.479 0.805 0.009 74.70 1.981 1.004 0.996
LS IWANTIEEN -0.379 0.034 1.024 0.977
beg s 0.516 0.012 1.136 0.961
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