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User Experience of Intelligent Tourism Products Based on Mobile Ter minal

CAOQO Ya-li
(College of Art and Design Wuhan University of Science & Technology, Wuhan 430065, China)

ABSTRACT: Study on interaction experience of intelligent tourism mobile terminal product user and the characteristics
of personalized customized information products. Taking the interaction and application experience of the intelligent
tourism mobile terminal products as the breakthrough point, it analyzes mobile terminal information product cases in
tourist attractions, and expounds the demand principle of emotion, interactive and individualization of user experience.
Augmented reality technology is added to the terminal information products based on mobile networking platform, it pro-
vides intelligent electronic guide self-service and a full range of data real-time transmission function for visitors, utilizes
mobile Internet technology to build up the close relationship between tourist and service providers, and forms emotion

recognition utility between the user and products by using the operation interface.
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Fig.1 Intelligent tourism system technology
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Fig.2 User experience requirement principle
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Fig.3 Man-machine interaction system model
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