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Design of the Elderly Smart Phone APP User Interface Based on Kano M odel
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ABSTRACT: It aims to provide useful reference for designing the elderly smart phone APP user interface. Attractive
quality, one-dimensional quality, must be-quality, indifferent quality and reverse quality is confirmed by defining the de-
sign qualities based on Kano model. With the combination of satisfaction increment index and dissatisfaction decrement
index, the elderly's satisfaction is largely improved by more targeted design for the elderly smart phone APP user inter-
face. Kano can not only be applied successfully on the design of the elderly's smart phone APP user interface but also im-
prove the elderly's satisfaction efficiently.
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Tab.2 The design qualities for the elderly newsAPP interface
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Fig.2 Attractive qualities design of the elderly's news APP user interface
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