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Jiangxi-Taiwan Hakka Folk Tourism Products Design

WEI Chao-yu
(Jiangxi University of Science and Technology, Ganzhou 341000, China)

ABSTRACT: It aims to boost the communication of Hakka folk tourism products design between Jiangxi and Taiwan,
strengthen their bilateral commercial ties, expand the folk tourism market depth, and investigate the differences and fea-
tures of their respective products design. To achieve the above goals, comparative analysis combined with case study is
adopted to probe into the current situation as well as the significance of their product design, the features, regional char-
acteristics and relevant matters that deserve attention are summarized, and their respective design performance is ana-
lyzed, based on which a design idea is put forward. Starting from the current situation of their product design to the ex-
ploration of the essence of folk tourism products, it then concludes that despite the homologous relations of Jiangxi and
Taiwan and their similar ecological concept of natural and Hakka culture, and then the design culture should avoid ho-
mogenization.
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Fig.1 The packaging of a Hakka specialty of Jiangxi
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Fig.2 The corsage design in Taiwan Hakka
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Fig.3 Product design of the Hakka wedding, design by Wu
Hong-min & Tian Hui-long
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Fig.4 Taiwan Hakka fermented bean curd
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