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Ceramic Products Innovation Based on the Theory of Industrial Design

ZHENG Gang-giang, RAO Fei-yun, WANG Wei-ling
(Wuhan University of Technology, Wuhan 430070, China)

ABSTRACT: Based on the analysis of the present situation of the development of ceramic productsin China, Targeted to
explore how to carry on the ceramic products innovation through industrial design. Through the analysis of the present
situation of the development of ceramic products and link up the elements of industrial design innovation and the design
point of ceramic products, Building scientific innovation model of ceramic products from the four aspects of functional
utility, form, technology and combination system. Industrial design is an important means of ceramic products innovation,
Based on the theory of industrial design, the innovation of ceramic products is explored, which provides a new mode and
reference direction for the innovation of ceramic productsin our country.
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