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Innovative Design of Nixing Pottery Product Based on Modern Design
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ABSTRACT: It aims to study the modern fashion design of Nixing pottery based on the modern design concept. It ana-
lyzes the status quo and development characteristics of Nixing pottery products, based on the modern design concept and
method. The application of combination design method, cultural implantation method, image remodeling method, carry
out the modern Nixing pottery lamps, U-disk and tableware innovation design practice. Nixing pottery modern product
development should highlight the Nixing pottery material characteristics, reflect the regional characteristic culture, and is
integrated into the features of modern product design, expand the use of space Nixing pottery products, and promote the
development of Nixing pottery industry economy.
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Fig.1 Nixing pottery product
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Fig.2 "Taipei national palace museum" cultural and creative
products
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Fig.3 The product design of bronze drum elements
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Fig.4 Nixing pottery fashion lamp design
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Fig.5 U-disk innovative design of Nixing pottery
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Fig.6 Nixing pottery food vessel
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