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Japanese General Design
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ABSTRACT: It aims to research the principles and methods of Japanese general design. Based on the analysis and re-
search of general design works in Japanese market, the design method of user habits oriented, and starting from the design
thinking of user demands, it summarizes and analyzes the characteristics, design principle and design research methods of
Japanese universal design, then makes a summary about these principles and methods. From the analysis of Japanese
general design products from the life, the principles of general design are summarized into understandability, flexibility,

fairness and safety. Furthermore, the design methods of these four principles are analyzed.
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Fig.1 Design of drug packaging opening mode in Japan
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Fig.2 Study on the force of different bottle cap shapes
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Fig.3 Pen under the principle of fairness
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