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Application of Yi Ethnic Culturein the Tourist Souvenirs Design

ZHU Yan-gin®, LI Wei-feng?, WANG Xian?
(1.Changzhou Vocational Institute of Engineering, Changzhou 213000, China;

2.China Jiangsu University of Technology, Changzhou 213000, China)

ABSTRACT: It designs the Yi Ethnic cultural characteristics of tourist souvenirs. By analyzing the characteristics of Yi
People's clothing, embroidery, lacquerware and musical instruments, combining with the commemorative, artistic and
practical features of tourist souvenirs, the article integrates the products and designs souvenirs with strong national cha-
racteristics. Combined with the modern design concept and the needs of modern people, we can extract characteristic
cultural elements from costumes, embroidery, lacquerware and musical instruments of Yi nationality culture and design
tourist souvenirs with Yi nationality cultural features to meet the market demand for Yi tourist souvenirs, At the same

time, it can also spread Yi nationality's distinctive national culture.
KEY WORDS: Yi ethnic; national characteristics; souvenirs; design
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Fig.1Yi Ethnic costumes
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Fig.2 Cartoon design
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Fig.3 Yi ethnic embroidery
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Fig.5 Yi ethnic lacquer ware
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Fig.8 Yi ethnic Dasanxuan



% 38% 24

PUMEER A - R R SCAAE iR WP 22 & it e 3 9 L 255

(SICIE- 33
Fig.9 Yi ethnic bronze drum
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