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Application of Photographic Worksin Design
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ABSTRACT: It aims to explore the application of photographic works in art design. Combined with the theoretical
knowledge of art design, art, advertising and communication, using the method of case analysis, observation, research,
induction and other methods, the specific processing methods of photography in art design are summarized. The combina-
tion of photography and art design is the soul of the modern art design, which is not only in line with the aesthetic re-
quirements of the consumer, but also contains a huge commercial value, which has important guiding significance for the
modern art design.
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