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Design of Cultural and Creative Products Based on the Qualia Experience

GUO Zzhi-giang, NIU Lu-yao
(Shandong University of Science & Technology, Qingdao 266590, China)

ABSTRACT: The application of qualia experience in the design of cultural and creative products is explored. The envi-
ronmental experience, situational experience, and artistic conception experience of cultural and creative products are
summarized by stating the connotation of the qualia experience and the design attributes of the extrinsic layer, the middle
layer and the inner layer of the cultural and creative products. The analysis of characteristics of different levels of the
gualia experience between the users and the products and the exploration of different levels of qualia experience design
method is presented. Finally, the night light is regarded as the design practice to verify the effectiveness of the method.
The cultural connotation of the product can be tapped effectively through the application of the qualia experience. The
deep feeling can be gained in the process of the user interacts with the products as well.
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Fig.1 Attributes of the cultural and creative products design
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Fig.2 Three levels of qualia experience
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Fig.3 "Gold Side Hibiscus " tableware
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Fig.4 The volcanic series humidifier
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Fig.5 "Mountain Water" incense desk
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Fig.6 Moon Mountain scenic map
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Fig.7 "Moon Mountain Moon Shadow" night light design
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Fig.8 Night light simulation of the eclipse process
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