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Knowledge Sharing Experience Design Based on Network Life Style
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ABSTRACT: It aims to explore the inducing mechanism and experience attribute of knowledge sharing in the network
social life style. It puts forward the elements of knowledge sharing experience design, and analyzes Fenda the user expe-
rience of the paid voice answering platform from three aspects: content attribute, operation mechanism and interaction at-
tribute. Through the life style to explain the user's knowledge sharing content, behavior and motivation behind, let the de-
signer better understand the users participated knowledge sharing, so as to build a systematic, dynamic, multi-level

knowledge sharing framework.
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