$39% 18l % TR
20184 9 A PACKAGING ENGINEERING 43

gt ]
EfLAR SRt

@AY, Eigrh?
(LRI K2, ] 999078; 2.5 HE Tk k2%, &AL 230601)

WE: Be) RERSLTOFHREREAMXARRR, AB LEFFHF LR HAS % ERE R E R
Skt A, Fik BERKRETE, 2F X REAABRNREEAFTETE. A&, XSO RE
i, FAFEIRS-ZIT R RALA ; i i E A INR SR AR R R, S ATIRS T A A R
RSP, E5EN, PHIREW AR B L E AL ik R E IR EEH RN, £ALRE 690k £-9% 3
A, E SMEA SRR MNIL R I, A TRERUATZ, RE X EEZH T FTFE
ERARHIR S T KT RARGRN, 2R SE A4S 4R, REXTHEIZNETF LIRS AL
8 Bk IR SRH 6 B AR A E L, BRI T S WA A L, RSN A T S 3 An sk A B 2 98
B AR, EBRFREL; SAELAEAHB e, 2BUFMEKZE, REZTARE, BLEX
Foie Xwy 2%,

KR RS%t; WeidE; e AR & FRERN; &R0

hE4ES: TB472  XXHiERIREE: A X E4S: 1001-3563(2018)18-0043-07

DOl : 10.19554/j.cnki.1001-3563.2018.18.011

Positioning Service Design
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ABSTRACT: To explain origins of service design; and to position service design in relation to both economic contexts
and principles of design. Comparing views from economics, management and design, in order to understand service as
goods, means for business success or subject of design; reviewing research and publications on service design, in order to
understand challenges and emerging issues of service design research; using examples to illustrate different positons of
services within different economic contexts, and to explain different principles used for designing services. When service
is offered as added value to products and principle of efficiency is applied, it is delivering of prescript services; when ser-
vice becomes core of businesses, and utilitarian principles are applied, it may become engineering services for efficiency
and profitability. When creating meaning is the goal of service design, it may alter attributes of and add new meanings to
existing products, or enter into a new paradigm of services that changes visions, structures and operations of organizations.
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