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Application of Commercial Illustration Design in M odern Packaging Design

LIU Ke-yan
(Shanghai University of Engineering Science, Shanghai 201620, China)

ABSTRACT: The work aims to explore the expressional language and characteristics of commercial illustrations, and
how the modern packaging design combines product positioning and applies different styles of commercial illustrations to
enhance the artistic effect of product package. Through the inductive analysis of the commercial illustrations in the pack-
aging design, combined with the current excellent cases of packaging design, the performance advantages of different
categories of illustration design were analyzed. The appropriate illustrations were chosen according to the positioning of
different product consumers, so as to summarize the application forms and methods of commercial illustration design in
the packaging design. The commercial illustrations in the packaging design have figurative style, abstract style and
three-dimensional effect. With the distinctively diverse artistic expressions and the wide application of 3D engraving and
3D printing technology, the commercial illustrations become more visually applicable for different consumer-oriented
product packaging art design performances, and carry multiple functions in the process of commodity circulation, such as
cultural communication and leading the public’'s aesthetic appeal. These illustrations can attract the above-mentioned
customers by strengthening the product visual impact and attention.
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Fig.1 "FRANGI" cosmetic packaging design
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Fig.2 "TRASHUMANTE" wine packaging design
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Fig.3 Dahua cigarette packaging design
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Fig.4 FOX & RABBIT packaging design

2.2 HHE N EE

5 R F L R A A 8 U |
O TR EARRHE . @b LA | f5 50K L
FAmG Ak B SR Y 347 g HELLZY, FH 7 T A 45 1) 40
DO S AL IR 7R SRR IE R AL T B R IR 2k
BTG RS BR T IR 0%, i R BLLE R A 2 44
RELEDRD T2 SRR T B i A WLERRCR I, MRS
556 0 7 i T 43 6 T R 7 A R R0 BRI
i KUK A7 PR EAT B | v O SE AR, i A T
PUFE = Az s . P L RSB O BRBEAR DL 2k
T PRBE T ET R, ROJALET W15 411 WLIAl 5,
ROJALET Wit de it 4281k . B XT
A AT ER M G AR R TRk g e

K5 ROJALET il kit
Fig.5 ROJALET wine packaging design
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Fig.6 "FRANGI" cap design
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Fig.7 Snow Beer packaging design

GECATTR , A pAt e e GRS | A
Rt TG VBB LAY, 7R 05 e 58 30 fb sk
HATHOA & 3 WS SCIRRRAE , 1175 7 {48 S/ i i
Sl B A LE el R ZARRBEIE . AR
PGB s AL, BT S T | R HE T~ B
I TE A P AL T e R B B LUE S e Rk iz
R UPS N WD R S E SN Sy SN N
W DRI B G R T 0 R AR, K i
T R ARG IEIE MR 5 A A, O SR
BT I AR B R AR

311 HuIREAA Ak

R I ) M 28 75 4T 2553 10 R A Sl 3%
B RS, L H, SR, SIRE
PR R | DT RS | HERT L SR TR
BeP . PR R R R SR TT
PR SCAL R 247 1R LB T SR 1 5
PR B RGBS K. 85 MENKA
2, Aol . SHEHUR R A L BT At T T126%
2 SRR . XF 0 B MR B A8 SCAL RO R 06
TR 0 RIEREE RS, B
— VR A2 M ST RO R R P 6, R B A
45 SO TEZE M T DR RN, T2 7 i o
FmiT.

312 ABRERER AL

TRERBIRSE TS, AT T
IO 5 1 e e P WA 050 SC P, 2
17 35 R T 2 T [ B R 2 0B, e
AR BT ORI T £ R B TR
AR, SR I S € TR

W2 NI W4y 5 2 e SRS S R 20y, AT
B AR M OB S ), R A B
MR T E PR ALY 2K

4 fHEREKRERIE

MRS 51 EL T 2 2 S T8 il I L BT B, o
WL 22— ST B AR - A AE R, AR T AR M 2K
fio ARIRVEREE TIEARE, SRR A 15"
ARG R AT, SR TR R Z AN T RER 4L A
WIZWHE T, BRI i ade it WK 8,
BOHIAI 3 A5 32208 A B IR SR BRI\ %5 5K b
AR, ik, A, Tl HER R A 5|
WL EAT P R R I AR , B = HSP RO I AL
M D™ A P i R = 2R A T R L8R, ,
N3 AR AR AR BT ULIET 9, ) 0 e ] 52 5 A R
A, LT AR 2RI R B 2 1 0 R S5 1K o R
WRHE BB B HE A VR T 11,

K8 HEArRakiiit
Fig.8 XiaNiu Qiao Apple packaging design
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