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Design and Dissemination of Campus Culture Cartoon Image

SUN Ya-yun, BAI Yu-ping
(China University of Mining and Technology, Xuzhou 221116, China)

ABSTRACT: The work aims to design and develop the emotional cartoon image of campus, so as to disseminate campus
culture, agglomerate campus spirit and further enhance students' sense of belonging. Through the combination of qualita-
tive and quantitative method, based on the comparison of existing campus cartoon images at home and abroad, and the
questionnaire investigation of the favorability of cartoon image in China University of Mining and Technology, the prob-
lems in character design, carrier and communication, etc. were analyzed. Finally, the specific perceptual demand of cam-
pus cartoon image design and the design elements corresponding to it were found out. As the campus cartoon image is one
of the important carriers of campus culture, we should attach great importance to the positive effect of campus culture
cartoon image on the construction of campus culture, make full use of the unique campus culture symbol to creatively re-
design the campus culture cartoon image regarding the design, dissemination and material carrier, and make it deeply
rooted in people’s hearts, so as to cause the students to remember the campus culture and life, produce emotional reso-
nance, and promote the spread and development of the campus culture, and finally shape the unique campus culture.

KEY WORDS: campus culture; cartoon image; university image; design and communication

BLAF RO R RIIIE o DFIAR R R SC AL, 3 1 B ERER S M E R ANLE S 47
B, B2 T ) R T R,

B SCAL AT . (646 . BRI T T R, i 11 ESNIRS

BN I TR, L e 1, RS S 2 A RIS A
NRIBIZL B0 AR RS TR %, o O T2 B i BR 22
LR, STENRE DRSS . REEBLA LT 1889 N5, B <

KFs BHEE: 2018-07-25

HEEWMHE: 2017 “Z R A#M S AFLHBIAR” A (17SYB-085); 2018 PEF L X FHRETB AL F REZFTEEX
(2018ZX33); 2017 T EF LXK FHFRRZFELERA (2017CG04)

EEEN: 2= (1977—), k&, WAA, FPEFLXFIHIE, T2HATOAIRANESREXIT S THEHE



%3985 5221

PINE 255 . R AP U R I R80T 5 4 1% 73

REFE” o FEHRE K2 KR E e gE Le i e
&Yy, WS . B, BUNAR MR E bR, 36
BRF R bl i 425G sl b, R AR el SOk B A TR TR
MRz — Pefl KA R R — R
J& , SAEAAb N FAE At I 2 7B A7 R 3 i S 5 A
NSO TR SR JVEAN A ) S kB s
A B AR LA B AL TR R T Y 2% 5 52 BR L K2 2 e %
— JE I A AR IE L Dooley i1, JF2 1745 Fh
BAERIIRRT

AR E S e R T 545 5, (R IRV FEAH
IR . B TR0 B KX SCfh, R T R2Er
Tk, 2 H A RZISCL R RRIR 5 o 7RI Il Scfk
e b, W — g Uk Nl = 0 R T 2 AR AR
N, RS BT B AT 2SR TR TR A
R MR B R SR 25 | R 2 AT I, © &G
Pel SCAR W 5| 32 AR A kg 2 22—

1.2 ERMIURSH

H R 43 [ P B e A B A e -RETE 4
1A /D BAGR RO BIAE, = R MBLTa i,
AN BEAR G b 4 52 AN [R] A4 A2 38434 Tl Sk 7= A
{AETT 77 i _Ehn s i R A ks, A SOk iy ki v il
A, ARIERCRA . o Al R 38 8 42 B R s A A
AR, SRRy EAL, Tz, A e s i
LRGSRz &, WERAREMER, A
TR A7 il A B 22 A v f2e AR T — F, BEARAS 9
KRG, AR R2E S, AN S UM,

2 el R 3 T8 G A0 A Tl SC AR R AT 5 & R v 0 v
BN HEZE A ORI T KM SRR AE . B
B, A2 IE IR, A4 T R0k, s T RS HE M,
%%TAL B TR R R, B
R, PEEFR S TT, RS BR AL X 2A R B i Rt
THEREHET, A I SRR R I I R E . S5
(EEEE=EdL TR ST S aa i te

2 RENXHFBEEKIIZITSESR

K e A7 FA AR Ui iR R REAETE X, TCie 2

T KSR TG B 5, B H— e R SO R R 1
S — PR 0 A A S RS MR L, 2 TR R SO
FE KGR SO RE I A AT, AR AR B S fk
PR IE N TR, 456 B AR PR RS B RS . A SCREAIE DA
RGP SCA B ) R T AR Z R, i T IR B H 58
WIE S5 B p S E i)
21 KREXHFEEZHEX

KA e SCA AR 3B T2 G 2 A R 2 A R 1) R R SC
A, vt HAMNRY LM B 455 0 E
BT A, TR 885 BB 0 R
RIEE R E KA SR 2 0, 2R
MRS . T4l AL —FhR B, FR, 2

R AL A R E AL A RT-BL, R T R ik S
Ak A& I SCIE A AR O Ko R R ICZ AN L
A T
22 “INEEZE” RIKEXALFERKIEITENM
22,0 MR BRSO R BB R BT RS

SR AREAAZIE, AEMEEE, MR
ﬁk%@%@m;%%ﬁ.fLﬁﬁuﬁZ$@ﬁﬁ
AMURBER, RIERER, SR PRI SRR B[R]
RS

PAFR Rl Rz o o, /B R IE I ikt
TR 7o A, /R 227 i 24 PR AR
FPRH AR . B UNESE T BRI
PAE T, RPEATE T, AR A A AR A 3]
e W, R SR Fl L B o, iR
B A Z ] B I, B T 6 A Nk T
LIS R T TR G, R
OAZHR ROUR , IS G S, JTHRBE A
st E TR T A S REUE IR 4.

R ZET A s B —RE AT | ORI, HEER
ZFERAGOR /NIRRT, AR, ARSI, TR
SFPL, FEi A B R RO AL s T R el S A
Ji, XEANE AL TR S IE R, XIS T R BER
JiAER . EIERERATS KK, LH KA it 5,
nTAFEBOTR MRS BRI REIER LA 1,
R i A HE L 2.

podes®
feteey

B NERZ” RIREE S

Fig.1 "Small coal classmate" series of cartoon characters
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Fig.2 Cartoon modeling extension
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