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Minimalist Level in the Design of Living Room's Household Products
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ABSTRACT: The work aims to understand the minimalism and lead to thinking about the nature of life through the study
on the application of minimalism in household packaging design. With the Asian classic brand MUJI and the European
classic brand IKEA as the study objects, the comparative analysis was conducted from the perspective of design, use,
waste recycling and recycling, thus understanding the level system of minimalism in the design of household products.
Minimalist not only refers to the visual style of the product, more as a green modern concept of life, but also the devel-
opment trend of modern design. In the process of product sales today, product packaging and product modeling, as an
important part of product marketing strategy, have a considerable impact on the sales rate of products, as well as on social
resources and social environment. Taking Muji and IKEA for example, in the design of today's household products, all
levels must be considered, including both product marketing and social environment. Today's minimalism has become a
proposition of the times, because its principle of simplicity is in line with both green design and naturalism; and it can
both reflect the ideal life and realize the sustainable development of energy, considering both man and nature.
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Fig.1 Mlnlmallstlevelsmthe "life" axis of the product
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Fig.2 Color analysis and comparison of MUJI and IKEA household products
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Tab.1 MUJI and IKEA household product modeling analysis and comparison
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Tab.3 Waste recycling level and recycling level analysis
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