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Decor ation I magery of Yaozhou Por celain Peony Pattern

ZHANG Hong-yan
(Xian Innovation College of Yan'an University, Xi’an 710100, China)

ABSTRACT: Yaozhou porcelain decoration patterns featured by rich themes, beautiful and rational composition, and in-
genious decoration method contain extremely high artistic value. Taking the most outstanding peony patterns as the study
object, the work aims to explore the relationship between Y aozhou porcelain peony patterns and the human's perceptual
cognition. Combined with the Kansei engineering theory, firstly, the clustering analysis was used to analyze the collected
plane patterns and select the typical patterns. Secondly, the semantic vocabulary was selected by questionnaire and inter-
view. Then, the questionnaire was used to gain the evaluation data of decoration pattern's perceptual imagery, and the
semantic differential method was adopted for the pectination and analysis of these data. Finally, the pattern design was
used to verify the research results. The corresponding relationship between the pattern combination elements in the
Y aozhou porcelain peony patterns and the perceptual imagery words is constructed to obtain the human perception influ-
enced by the change in the combination patterns, thus generating different perceptual imageries. Such change and influ-
ence have some practical value for pattern design, and provide a reference for the redesign of Y aozhou porcelain decora-
tion patterns.
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Fig.1 The basic thought framework of the study
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Tab.1 The classification of the peony patterns
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Tab.2 The peony pattern samples
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Tab.3 The semantic differential quantization
of the peony pattern
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Tab.4 Average of the samples' perceptual semantics
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Fig.2 The corresponding relationship between the peony
pattern and the perceptual imagery words
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Fig.3 The peony pattern redesign
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Fig.4 The pattern redesign of phoenix with peony
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