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ABSTRACT: The paper aims to review the application research of product image form design and understand its devel-
opment status, hot spots and trends. It analyzed the system structure and application process of product image form design
through research on relevant literature at home and abroad. Product image form design and application process mainly in-
cluded product image mining and positioning, analysis of product form elements, image form design and other aspects.
Image form design can be carried out from the perspective of single-objective image, multi-dimensional image, image
form bionics, image form fusion and so on. Product image form design is an important development direction of modern
industrial design. It is widely used in various product designs. Its core modeling ideas and methods are constantly updated
and evolved. The difficulties and hotpots of future application research are accurately mine of product image, implicit
mechanism of cognitive products, high-dimensional image fusion and intelligent design.
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