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Application of Traditional Culture in Modern Gift Packaging Design
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ABSTRACT: To explore the development of gift packaging design and its application strategy to traditional culture. From
the inheritance and development of gift packaging, combined with the good blessing and emotion of the gift, main features
and uses of gift packaging were deeply analyzed, such as beautifying, selling, giving gifts and so on. At the same time, the
main direction of integrating the traditional culture, such as graphics, color and words into gift packaging design was
summed up. In the specific design field, the paper analyzed the wedding gift packaging design, the gift package design
and the traditional festival packaging design. And in conjunction with the relevant actual cases, it discussed the applica-
tion characteristics of traditional culture in the modern gift packaging design, and demonstrated its feasibility and future
development. Modern gift packaging design not only requires to be more creative, cater to people's aesthetic needs, but
also seek to trace the root from the excellent traditional culture, to explore the main ways that can effectively integrate the
two, and make the gift package reflect more cultural connotation and highlight the era characteristics.
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