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Application of AR Technology in Packaging

KE Sheng-hai, GUO Pan-wang
(Hunan University of Technology, Zhuzhou 412008, China)

ABSTRACT: The paper aims to explore the application advantages and directions of AR technology in packaging and
summarize the general design processes of AR technology packaging and the design principles that need attention in de-
sign. Through analyzing the realization principles, technical features and practical basis of AR technology, application
advantages and functional characteristics of AR packaging were obtained. Then the design processes and principles of AR
packaging were summarized based on the practical applications to provide theoretical guidance for practical application of
AR technology on packaging. The functional characteristics and practical applications of AR technology packaging focus
on three aspects, such as multi-dimensional display and shopping guide promotion of packaging and product, education and en-
tertainment for consumers. The design processes include four steps: selection of AR effects, design implementation of AR ef-
fects, provision of additional value-added service, maintenance and update of services. It is required to obey the principles of
selective design, dynamic interactive design, interesting design, and convenience design when designing AR packaging.
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Fig.2 Examples of AR Medicine Packaging
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