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User Experience Design Based on Aesthetics of Lightness

GAN Sai-xiong, WU Ai
(Nanchang Institute of Technology, Nanchang 330000, China)

ABSTRACT: The paper aims to construct a UX design method based on aesthetics of lightness. Common points of solv-
ing demands with user experience and aesthetics of lightness as orientation were analyzed. The analysis method for UX
demand and the conception method for symbol attribute of the aesthetics of lightness were combined with the supplement
of clear design points and perfect conception. On this basis, the four-step method of UX design based on aesthetics of
lightness was put forward to analyze the user experience of having dinner in the economy-class airplane to find the spe-

cific demand points and solve the user demands positively through light experience. It could help to excavate the potential
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user demands in depth, innovate in the design solution, and promote the continuous development of product design.

KEY WORDS: product design; aesthetics of lightness; user experience; psychological need
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Tab.1 Seven categories of psychological needs
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Tab.2 Three levels of design about aesthetics of lightness
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Tab.3 The idea of combining UX design with
aesthetics of lightness
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Tab.4 Basic mode of UX design based on aesthetics of lightness
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Tab.S Common problems and countermeasures in four-step design

['r) B %o 5
AL
BPR B L HEHA
ERITUEAANE L NG TE PRI A 1 23 K fERUEIRAE o1 P 1 1-2 A desk Jr s — T
iR G BT, AT R R R O R P
2 RUETE R BT R 7, AU P AR T 60 AR I, Fo s SW2H Jrik, M
KA, RS LA, Ao 6145 25 B 2 11 AL
3. TERRERAT, A SIS K DT R S, TR, H
T
B EFARER 1. S P IE TR 200 B B B AR U K, RO O B

i, KNG T I

2. HNAE 2N Fr B S R A 08 AR BORN 42T

B, o P RS BT TR AL TS

FEMIIRE . JEA Hik . MR B T2
ANH L Sl BHEEE DT T B AT A

& j’ —
A

[ 2 3/ SR S 4R g RV E

Fig.1 Design about economy-class boxes and tray of airplane
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Fig.2 Design about bathtub inflatable cushion for the elderly
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