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Contemporary Performance of Poster Design
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ABSTRACT: The work aims to explore the diversified presentation and design methods of poster design in the new era.
From the basic concept of posters, different forms and contents of poster design in different times were explored when it
was regarded as a typical representative of Chinese pop business culture, and then displayed modern poster design in
graphics and text was used as a benchmark to analyze the requirements and attempts of poster design given by the times,
including simple, environment-friendly and national design. In combination with specific application direction and the
path, the details were discussed and the specific development direction of poster design under the influence of the era was
summarized further to explore the diversification trend of poster design. Poster design is viewed from the perspective of
the times. By constantly changing design thinking and sublimating the art with the combination of graphics, characters,
digitalization and other details, poster design can be endowed with more artistic creativity and aesthetic expression and
can attract audience's attention with the new, different and beautiful characteristics, and better achieve the purpose of
publicity.
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