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Experience Design of Intelligent Education System Based on the Big Data

JING Chun-hui, ZHI Jin-yi
(Southwest Jiaotong University, Chengdu 611756, China)

ABSTRACT: The work aims to promote the transformation of educational interactive products and even the evolution of
application scenarios of the big data through the big data technology and the interactive experience system design. Firstly,
the function of big data interaction system in education system and the development status of big data interaction system
were summarized. Then, the big data collected by smart bracelet, camera, performance system and other channels were
optimized and divided, so that the original data could be transformed into the data types available in the interaction sys-
tem. Finally, the user role construction method was used to determine the user roles of all stakeholders, including the
common needs and characteristic needs of each role. According to the user’s role and role needs, a big data public opinion
analysis system for common needs and a big data interactive experience system for each role’s characteristics were built.
The research has important theoretical and practical significance on expanding the application scenarios of big data inter-
active products in the field of education, improving the user experience level of interactive products and properly handling
education safety and emergencies.
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Fig.2 Big data diversion and optimization architecture
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