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Brand Building of Towns with Tourism Characteristics under
the Perspective of Cultural Gene
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ABSTRACT: The work aims to put forward the practice means to explore the theory and design of the brand building of
the characteristic towns around the regional culture for the painful points such as the generalization of the characteristics,
the emptiness of the connotation and the poor correlation between the industry, etc. With the brand building of Jinshawan
in Shitang Town, Wenling City, Zhejiang Province as an example, the gene pedigree map was constructed by sorting out
and classifying the regional cultural genes from the perspective of cultural genes, and the gene extraction and inheritance
paths were proposed to refine the core points of town brand culture genes and construct the town brand concept and cul-
tural endogenous system. Through the construction of the core culture gene, the development framework of Jinshawan re-
gional culture industry was completed to shape the brand of characteristic towns, and finally to achieve the sustainable
development of the regional culture. The core of brand building in characteristic towns is the refinement of regional cul-
ture and the extraction of cultural core genes. From the perspective of cultural gene, it is necessary to explore the ways of
extracting and transferring the core genes of regional culture and accomplish the transformation from cultural resources to
cultural value symbols, to provide the core competitiveness of small town brands and realize the sustainable development
of regional culture.
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Fig.1 On-the-spot investigation
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Fig.2 Cultural gene genealogy map of Jinshawan, Shitang
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Fig.3 Core gene and value symbol extraction path of brand culture
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Fig.4 Core gene extraction from Jinshawan culture in Shitang
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Fig.5 Legend of light and stone: the content of brand

building of stone house resort town in Jinshawan, Shitang
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