FarE 2 (R
2020 4F 1 H PACKAGING ENGINEERING 281

[ Bk AHt ]
B EEM KA ZIZITT PRIz AR

5K A
(KEZLAR2EGE, KiE 014030 )

BWE. Be) AR EE LT PORABRANEFERLEKRSR, Fk £645 WO RT R, AAMTHE
REIHA XA, WITABAZEL T OISR B E, 50K BIRANSHT BT E EAL AL
e . B BREFANRITEL, REBALKGIITER ARG, SAKEEAFELR
it BRI, FE) SR FAEAT A R AR B R ARR— oA, R RBATIREE SR
WIATARALR T 5L RL B L S RZ, &3 BBAZTENLEL T PSS AT AL
ERFHEZHRARZAZAGERNZF NS LR, Am B HE A ARk AEEEE, R
FIT B Gk, S, MAZRFE THERGNE, METRIL, AMEBABA EW AT P S 14,
KER: AMAE; WEELRT; AT

hESES: J524  CEAFRIREE: A XEHRS: 1001-3563(2020)02-0281-03

DOI: 10.19554/j.cnki.1001-3563.2020.02.043

Application Strategy of Graphic Creativity in Visual Communication Design
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ABSTRACT: The work aims to explore the graphic creativity in visual communication design and its specific application.
Combined with the background of the current times, the visual communication design was taken as the supporting point to
discuss the outstanding characteristics of graphic creativity. Then, on this basis, the balance, reference, emotion, associa-
tion and other new design concepts of graphic creativity in visual communication design were analyzed deeply. Finally,
specific design case was taken as the guidance to analyze the application paths in logo design, packaging design, graphic
advertisement design and other visual communication design fields one by one, hoping to obtain more paths for modern
design and artistic treatment of graphics. Fusion of graphic creativity in visual communication design can eliminate dif-
ferences between nationalities and between audience and concept in the form of more intuitive and even silent language so
as to spread information more directly, effectively and rapidly, not only realizing its own interest and innovation, but also
enriching the connotation of the works, deepening the memory, and making the future of graphic creativity broader.
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