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Application of Emotional Design in Food Packaging
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ABSTRACT: The work aims to explore the food packaging design strategy from the perspective of emotion. From the
changes brought by the social development brings, the consumer demand for the diversification of products was intro-
duced and the importance of packaging design was put forward. Then, the deep emotional design of package was dis-
cussed and its salient features in the shape, color, material, etc. were analyzed. The important assistance and sublimation
of emotional design for food packaging and its current application status were analyzed. Finally, combined with many
details factors in food packaging design, a full analysis of emotional design was carried out and the application and de-
velopment of specific direction and path were summarized. Under the current social reality and consumption trend,
in-depth resource mining of food packaging design must be carried out from graphics, characters, colors, materials and
other aspects to meet the emotional needs of consumers from multiple levels. Only in this way can brand image and con-
sumer psychology be integrated on the basis of establishing emotional resonance with consumers, thus enhancing their
own market competitiveness.
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