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Application of Illustration in Packaging Design from Emotional Perspective

HEFANG Qiu-zi
(Wuhan Polytechnic University, School of Art & Communications, Wuhan 430048, China)

ABSTRACT: The work aims to explore the emotional charm of illustration in packaging design and its key application
strategies. With the concept of the illustration artwork and art origin as a starting point and combined with the emotional
factors carried by illustration and the advantages of visual information transmission, diversified expression methods, rich
decoration and commercial value conversion brought by artistic charm, the unique application forms and cases of illustra-
tions were discussed from the aspects of expression forms, creation methods, emotional commonality, brand building, etc.
Then, the application direction and strategy of illustration in the packaging design was explored entirely and the design
ideas for designers was combed and the future direction was proposed. Maximizing the artistic value and emotional charm
carried by illustration art, and endowing packaging design with more unique expression forms and rules can give people
great comfort on the basis of displaying the product value, and stimulate people's purchasing desire and promote the mar-
ket sales of commodities by virtue of the resulting trust.
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