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Duwei Pomelo Packaging Design Based on Taobao SEO

JIANG Yun
(Fujiang Jiangxia University, Fuzhou 350108, China)

ABSTRACT: The work aims to grasp the demand of local consumers of online agricultural products by analyzing the re-
sults of SEO search engine on Taobao. com, and to formulate a packaging design method in conformity with the demand
of online shopping, so as to promote the sales approach of Duewei Pomelo. Taking Duwei Pomelo of Fujian Province as
an example, the fruit category SEO under different search engines of Taobao was summarized. The title items, details and
sales volume of "commodity" with high weight were analyzed. The consumer's demand and attentions for agricultural
product packaging design in the online shopping era were summarized. On the basis of this, the principles of packaging
design for agricultural products sold online were summarized, and practical cases were demonstrated. Different from the
traditional offline sales, the packaging of grapefruit in the virtual shopping mall has different requirements on collective
packing, place of origin, quality, etc. It is necessary to pay attention to the transportation environment and visual commu-
nication effect in packaging. Designers should enhance the connotation of packaging on the basis of meeting the needs of
consumers, so as to drive the online sales and development of agricultural products.
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Tab.1 Shortage of Duewei pomelo packaging
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Tab.2 Excluded SEO factor and cause analysis
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Fig.1 Frequency statistics of keywords in headings
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Fig.2 Statistics of keywords and sales
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Fig.3 Design of character and font
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Fig.4 Visual elements in outer packaging of Weidu pomelo
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Fig.5 Packing effect diagram and expansion plan of Duwei pomelo
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