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ABSTRACT: The work aims to deepen the understanding of ontology, methodology and practice of museum cultural and
creative products design. Supported by the development policy of the cultural creative industry, the realistic needs of the
development of the cultural and creative products of museums were summarized. Based on the museum's important assets
or capabilities for the development of cultural and creative industries and the establishment of competitive advantages, a
cultural creative design framework for the development of museum cultural products was constructed to analyze that the
possibility of enhancing the aesthetic feeling of Museum Cultural products and achieving cultural added value is the ef-
fective method to derive features and develop new products. Combined with actual cases, the original design, metaphor
design, situation design, experiential design and sensory design methods are used to re-examine and reconsider the cul-
tural factors contained in the objects. Through design and application, the cultural factors in the artifacts are displayed to
adapt to the new era. The spiritual satisfaction from the objects is explored, and the culture is displayed in a more exqui-
site way, which can better meet the demands of consumers for conveying the intention of cultural products and symbolic
consumption.
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