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Comparison of Visual Communication Design Methods:
a Comprehensive Framework of Purpose and Means

GAN Wei, JI Huan-qin, LI Zi-li, HU Fei
(Guangdong University of Technology, Guangzhou 510006, China)

ABSTRACT: Visual communication design has developed more than 40 years and has given a profound impact on the
design discipline in China. In recent years, the academic circles have been discussing the profession incessantly, so that
the scientific understanding of its ontology and boundaries has become increasingly important and urgent. The work aims
not to limit “Visual Communication Design” to the professional major of design discipline (subject code: 130502), but
returns to a basic communication activity of “showing and informing” to recognize its methodological issues. First, 22
groups of definitions of visual communication design were collected and the term clusters were extracted to get the basic
meaning of the definitions. Then, with the help of the literature method, more than a thousand related papers were
screened from the WOS and CNKI databases, and 65 visual communication design methods were extracted. From the
three dimensions of the visual representation conceptual framework, the dual-diamond design process, and the qualitative
and quantitative research methods, the cluster map for visual design method was generated and analyzed descriptively. A
more detailed analysis and synthesis of visual design and its methods as a purpose or as a means will greatly enhance the
ability of more expressive and intuitive visual design.

KEY WORDS: visual communication design; visual representation method; transformation of purpose and means
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Fig.6  Visual communication design method clustering based on 65 method samples and its hierarchical analysis
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