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Design Method of Tourism Products under Ecological Vision Based on SWOT Analysis

MENG Kai-ning, GUO Juan-ling
(Xihua University, Chengdu 610039, China)

ABSTRACT: The work aims to explore and study the existing appearance and design of tourism products from the eco-
logical perspective. SWOT was used to analyze tourism products, providing methods and ideas for future tourism product
design. The function and appearance design of ecotourism products were studied to discuss the logical relationship be-
tween them, which was verified by case analysis to attract tourists and build ecotourism products. The specific method of
designing the appearance form of tourism products under the ecological view is proposed to promote the development of
eco-tourism products by mining the local characteristics of tourism, developing featured tourism products, and drawing
lessons from domestic and foreign experience. By studying the methods of ecotourism products, the characteristics of
tourism products are displayed to enhance competitiveness and provide reference for the tourism product design and de-
velopment, thus improving correct ecological consciousness.
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Fig.2 Ecotourism product design model based on SWOT analysis
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Fig.3 Design of “He Yi” tourism product
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